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industry that create competitive advantage;

= Has macroeconomic insights into 211
countries
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reports, executive opinion briefings.
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Planet Retail
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%\ - >
penpR accente  /FON (M) canon’

High performance. Delivered.

CeaGoly, o N°Y  Deloitte. EZFZZd  EPSON

£ll ERnsT & YOUNG A @r . (ﬁﬁ] HSBC <X»

Quality In Everything We Do G eor‘gia ‘PaCi fic

invent

(s sPMorgan O Aolloggs  Waftioodss  LOREAL

ot SROUP MorganStanley o Nestie  Panasonic ¥ pgpsico

Terapaa 3 UBS Y!;Eé Walmart NAeOR

Save money. Live better.

' c The
@ ; h @ALTBISNE
Colgate-Palmolive : ® Company
PlanetRetailll

S I IE il BRI E B B D R I R A [N N N (N RN R R N B N oY 2o g Retail Decisions




Contents

Overview
E-Commerce
Private Label Trends

Social Media & Beauty Blogs

A

Summary

[
PlanetRetailll
Powering Retail Decisions




Overview

(]
I I| Powering Retail Decisions



Overview - Global

Leading US players will continue to dominate global rankings in 2017.

90 - Global: Top 10 HBC Retailers by Banner Sales, 2012e-2017f (EUR bn)
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Overview - Global

The Walgreens Alliance Boots Deal will significantly expand
Walgreens’ geographical reach.

———

AIIiance\)
( Boots
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Overview - Global

Leading US players will continue to dominate global rankings in 2017.

Banner Sales (EUR bn)
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Overview - Europe

Several European HBC players have benefited from Schlecker’s downfall.

Europe: Top 10 HBC Retailers by Banner Sales, 2012e-2017f (EUR bn)
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Overview - Europe

The European drugstore channel is increasingly getting consolidated with
four major players stepping out.

Europe: Top 10 Drugstore Operators by Banner Sales, 2012e-2017f (EUR bn)
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E-Commerce
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E-Commerce

12

Walgreens has stepped up its activity in e-commerce over the last year and
now it is a leader among its peers in this fast growing area.

Banner Sales (EUR bn)
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E-Commerce

w

With a variety of brands/websites, Walgreens manages to have a strong
presence across the whole health & beauty and pharmacy sector.

Walgreens’ online shops, 2013

drugstore-s

the uncomman drugstore

Wa@m
AT THE corwer OF HAPPY & HEALTHY"

SkinStore:com

where science and beauty click®

VisionDirect
LLOom

powered by drugstore.com™

Source: Planet Retail
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86,569

70,974

17,483

11,191

657

Online provider of health, beauty, vision, and pharmacy
products - acquired in 2011

Online pharmacy providing refill prescriptions, flu shots
and the ability to print photos.

Offers skin care, hair care and makeup

Online beauty retailer worldwide, selling premium brands

Offers a simple way to order contact lenses
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E-Commerce

LVMH’s Sephora uses e-commerce to explore new markets.

= LVMH’s Sephora
extended sephora.com
to Canada before it

entered the market

" |t acquired a 70% stake
in Sack’s before

entering Brazil

14

SEPHORA

ister ACCOUNT  BEAUTY INSIDER 3 FREE SAMPLES SHOPPING LIST < 0 BASKET

ET R SEPHORA

MAKEUP ~ SKINCARE ~ FRAGRANCE ~BATH/BODY HAIR  TOOLS/ACCESSORIES ~MEN GIFTS  SOLUTIONS [TLISTS ~ TRENDS  ADVICE |1V,

i

QUICK LINKS
C =t

VALENTINE'S DAY

VALUE SETS

PEREECT FOIS

VALENTINE’S DAY

Show your love and shop our latest gift sets.

SALE

WHAT'S NEW

SHOP NOW »
BESTSELLERS

FRAGRANCE OFFERS

WEEKLY SPECIALS

. J
A
CHOOSE 1 OF 4 BAGS
CHOOSE AN ADDICTIVE, CHIC, PLAYFUL, OR CASUAL IMPRESSION BAG
FEATURING FIVE SAMPLE SCENTS — FREE

3-DAY SHIPPING
FREE over $50 »

o - |

Copyright: Sephora.com
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E-Commerce

amazonde iL"_

Other beauty retailers are rather cautious when it comes to e-commerce.

= |n August 2011, dm started selling its

popular private labels via Amazon.de

= Amazon is the vendor and
responsible for logistics and

pricing.

= The Amazon warehouse
is served just like any other

store.

Rossmann offers inflatable
boats and camping equipment

in its online shop.

15

B

Qn"&i'é‘ﬁz
MEDISANA

Oral B

REMINGTON |

YVES ROCHER

beurer

BRAUN
Gillette

MAYBELLINE
v

OLAZ

Copyright: Amazon.de

PHILIPS mewen
SAMITAS i
S

Alone among manufacturer brands: ‘Brand

R@®SSMANN

Mein Online-Shop
Alle Kategorien
Haushalt & wohnen
Camping & Outdoor

Luftbetten 4

Schlauchboote & Kajaks
21

Zelte 4

Zubehdr 7

Tipp: Spezial-Shops

\_.i
Aus der TW Werbung

t

Kontaktlinsen

Prickelnde Eratik

Hallo und Willkommen im Rossmann Online-Shop!

Shops’ within Amazon’s drugstore category

Q'( Das Beste aus unseren Filialen. Und vieles mehr...

# Themen

Mizer & Co, 4:

Startssite | Haushalt & Wohnen | Camping & Outdoor

%(#%

G—) Zoom

v
L

Marken

sas-sale O, Badmibel ] Mshen

Q, Suchen

MNeuhelten Angebote

Bestell-Mr. 384070

Wehncke Schlauchboot "Sailor
340" Set

Mehr von wehncke

Copyright: Riossmannversand.de

inkl. 2 Kombi-2lu-Paddel & 2 aufblasharer Sitzkissen,
Tragfahigkeit bis 220 kg, TUV/GS gepruft, Male (B/T): ca.
330/143 cm

1 Set, Mehr Infos

.
Lieferung innerhalb von 12 Werktagen

lil | @ In den Warenkorb |

169,99 € LWp¥

99,99 ¢

PlanetRetailll
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E-Commerce

amazonde im_

dm is able to do a low-cost trial and benefit from Amazon’s expertise.

= Benefits:

» Low-cost trial.

HIER KAUF ICH BN

» Drives volume.

» The only cheaper alternative to a

variety of manufacturer brands.

» Increasing brand recognition.

» Increased catchment area. » . :
Amazon is just like

another store for us.”

ERICH HARSCH

CEO
dm

PlanetRetailll
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E-Commerce

amazonde iLn_

dm is able to do a low-cost trial and benefit from Amazon’s expertise.

= Concerns:

» Officially serving as a wholesaler, hence no ' o
L(ER BIN [CH MENSCH

HIER KAUF ICH BN

control over Amazon’s pricing (due to

European legislation on RPM).

» Cannibalisation with brick & mortar stores.

» No impulse buying.

“Amazon is just like
another store for us.”

ERICH HARSCH

CEO
dm

PlanetRetailll
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Private Label Trends
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Private Label Trends

HBC remains a category that is very sensitive regarding

private labels.

19

GARNIER
Fructis balzsam
tobbléle

200 miMakon

699 Fthelyett

RTALN

Newsletter Startseite  ALDIInternational Inhalt

= -

mmmmwmum

" C—

Aktuelle Angebote Sortiment Infos und Service Unternehmen Karriere Filialstandorte
Sie sind hier: Startseite - Soriment -+ Neuim Sortiment - Anti-Schuppen Shampoo

9 Zur Produktiibersicht

Hichste Oualitat
Zu niedrigsten Preisen!

Anti-Schuppen

-

GARNICR s

FRUCTIS -
e
:g
%]
- ® Produkt 2/31 @ 5
Anti-Schuppen <
Per E-Mail empfehlen £
Shampoo g
In Einkaufsliste legen
per Flasche 5,69 Cl 8
B Einkaufsliste ansehen 3
{1,90/100 ml) 3
HEAD & SHOULDERS 8, Seite drucken a

PlanetRetailll
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Private labels have not disappeared from retailers’ shelves —
however, shoppers might not notice them.

T

CADUN Dotw
3

28
120 ¢ %o

TR 5 506
3]

6.

T —
g PRESENT I LuXURY S0
m Gel douche m Gel douche (RN TTRCES B 7\ =
super doux super doux I . LS LAY
pour toutes |p°u' o
; les peaux ; eSpol
Ultra gentle Ultra gentle
shower gel
shower gel o for all skin
o for all skin types
types

BODY

PlanetRetail
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Private Label Trends

Alllance
Boots

Pioneer and best practice: Alliance Boots’ No7

Copyright: Alliance Boots

No7’s latest innovation: Match Made.

|

| Alliance Boots aims to make its No7 :
range a USD]. bi"ion brand by 2015 : In Boots’ drugstores,.No7 products have a

I

1

large presence and fill many shelves.
(up from USD315 million in 2011).

PlanetRetaill!
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Private Label Trends sem—

Alliance)
Boots
No7 is known in countries in which Boots does not even

operate a single outlet!

“We want to go global with skin
care and we will use all
opportunities that we can find."

b

LABORATORIES

Copyright: Alliance Boots

STEFANO PESSINA
CEO

B l] l]

PlanetRetailll
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Private Label Trends @@ A.S. Watson Group
&R s

Suvpexvcb\ruu}ﬁ

Finally, Superdrug follows the trend of its fiercest competitor launching
venture brand B.

Copyright: Superdrug

‘.’ Live life
B beautifully

= Standalone website

= No evidence it has been developed

by Superdrug
= Trained experts in stores

= If successful, export to overseas

retail businesses

B. Ultra Nude i

For more hints and
inspiration go to

bisforbeautiful.co.uk

f/
’I |
& 4
A ‘ ——
ey B

@ PlanetiRetail Ianetretail.net

Pla netRetail!l
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Private Label Trends w

Retailer names disappear from private label products.

Economy Standard Premium Added value

Nice!

PURE
BAKING SODA

ALL-PURPCSE BAKNG
CLEANS & DECOOPTES

PlanetRetailll
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Private Label Trends

CVS

Retailer names disappear from private label products. PRETIRCY:

Economy Standard Added value

"W
essentials

JUST
THE
BASICS

earth
essentials

- lightly scented
v 23Dy wipes
o WPES s 6.0\ 6.7 N (15.20m* 17 o

l — —
1 Introd i !
| uced in January 2013
I

PlanetRetailll
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Private Label Trends

But not from all products...

| e |

26

‘mb” v ngredeen”

WIW‘””‘

w Hydrochloride Tablets. wmg/Annhismmine
Al T DAY ALLERG

Copyright: Walgreens
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Social Media & Beauty Blogs
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Social Media

Everybody is talking about social media —it’s inevitable! But...

[
PlanetRetailll
Powering Retail Decisions
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Social Media

Would you " ¥5Like a tampon?

-

-

Reasons you'll o.b’tampons...

If the pure existence of a product or retailer is not enough to “like” it
the relevance and value of the social media presence has to be extended!

O0.

The O.b. Bl‘alld l & Gefallt mir ] [ Nachricht senden % «
4,583 ,Gefallt mir*-Angaben * 156 sprechen dariiber

Gesundheit/Schénheit
Designed by a female gynecologist, 0.b.® tampons provide 4 Lose the
custom-fit protection that gives women the freedom to pursue M 7 » Applicator

their passions.

Info Fotos JGefallt mir'-Angaben 58 Tips Lose the Applicator

PlanetRetailll
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Social Media

In sensitive categories becoming a trusted advisor especially helps to target
younger customers.

Ff‘)

C2INGG)
- ¥ : y WE'VE GOT THE PERFECT MIX OF ADVlCE AND TlPS
BEINGGIRL bei :ﬂ i  F i FOR YOU. GO AHEAD AND CHECK IT OUT.

' vhg—* / Subscribe Hore) \W WE DARE YOU. /\*

ncuéntrancs en

Magazin Entre Nosotras : Productos Nosotras Girls Nosotras FM TusPuntos | Tu Cuarto Entretenimiento

"‘ Entre Nosotras

Consejos Especiales

HAS MOTHER 7 ’
NATURE GOT s :

YOU STUMPER? § YOU'RE

FIND OUT WHEN % NOT ALONE. g

TO EXPECT et , ‘\ . GET THE 411ON 5

YOUR FIRST PERIOD. YOUR PERIOD. g P an etRetaiI I

30
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Social Media

Generally spoken, retailers and manufacturers need to lose
their faceless, impersonal image.

Y Emma Benwell

itsEMmagical 18R

9 Painting and redecorating sounds like it could be fun. It's not. And it's
3 taking forever.

The Body Shop UK TheBodyShoplk

itsEMmagical Think how lovely your newly painted hame will bel As
a gift, we'd love to send yau a fragrance oil & burner =) #TESGiveloy
* Hide conversation

T 48 P - 12 Apr 12 viawebh - Details
4 Reply ¥ Retweet W Favorite

Mirka Moore  kahanka 21h
what 3 horrible day today, started with blue skies, now pouring down

< with rain.. .

The Body Shop UK  TheBodyShoplk
kahanka it really has been miserable! YWauld you like a shower gel
from our new Earth Lovers range? A gift to cheer up your day
TBSGEIDY
* Hide convarsation

aed Duane Reade hat sinen Link geteilt,
d vor 13 Stunden &

It's Mational Grilled cheese day today- tell us what are your
favorite condiments 1o add to vour grilled cheese- tomatoes,
anocado?Aand most importantly do you use Swiss or American
cheese? htip: /featocracy.cnn.com,/2012,/04 /12 /national-grilled-
cheese-day/

(bersetzung anzeigen

ve

Gefallk mir -+ Kommentieren © Teilen

Mational grilled cheese day
2akocracy, cnn, com

‘“While wou're frving up some eqgs and bacon, we're
cooking up something else: a way to celebrate
today's Food holiday, Hotb off the press: April 12 is
Mational Grilled Cheese Day! Whether wou call it a

g1 17 Personen gefallk das.

Jann Dougherty Love love love Duane Reade!
wor 17 Stunden  GeFallE mir * g3 1

U{ Duane Reade lann Dougherty we love you right back!

wor 16 Stunden * GeFAll mir © gd 1
facebook

PlanetRetailll
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Social Media —

Alliance
Boots

They could borrow faces from employees for a personal touch...

@ Boots UK
Diese Seite gefallt mir * 23, August 2012 &
good

Sally-Ann from our online baby team recommends the
Micro Pedi. Sally-Ann loves this product because. .. this
may sound very unglamorous but I've always had
problems with hard skin on my feet, My mum says it's a
combination of either being barefoot or in skyscraper
heels and though lots of creams have worked short
term I do find them a bit of a faff and always want to
wash the sticky creams off. This is where Micro-Pedi
has proved to be a little wonder, though the 1st use
was a little time consuming, keeping my feet looking
lovely is proving to be a breeze. I'm just sorry we
haven't had better weather this summer so I can wear
my fancy sandals and display my newly, lovely tootsies,
Personally I don't think Micro-Pedi is cheap but for me
it's been worth every penny.

Gefallt mir * Kommentieren ' Teilen
B 268 Personen gefallt das.
3 mal geteilt

:
:

L3 vorherige Kommentare anzeigen 6 von 61

P Robvn White Andrew It's on Amazon for £28. free

Schreibe einen Kommentar ...
e’r

PlanetRetailll
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Social Media

...or make use of already existing, free and honest feedback of countless

beauty blogs (and vlogs).

Accueil Nouveau : Le Live | Blogs & voir A propos de moi Contact Forum Presse

jeuds 24 janvier 2013
Dermiére Vidéo Le Post Parité #14 : Blue Mothertuckin’ Lagoon

Cette semaine, Seb est allé se faire masser. Bt pas n'importe oti. Le veinard.

détendre & Blue Lagoon
Comme je ne sais pas lire, i’ ai été me détendre.

08/09/12 LB Oems
§ Afficher mon profil complet

Déménagement du blog !

QUI CHERCHE, TROUVE ;)
Celles qui me suivent sur me page facebook Nos Trucs et Astuces de Filles avec Emé savent
qu’un grand changement est prévu sur le blog.

Et oui, j’ai décidé de quitter Blogspot pour rejoindre Worpress et par la méme occasion, avoir
mon propre domaine.

En Islande il y a deux trucs cool & faire. Compter le nombre de consonnes qu’il y a dans chaque mot OU aller se

Accueil Blogroll C munauté et contact

Glossybox Hautes Résolutions, avec un peu de retard...

Glossybox Hautes Résolitions

GET A FREE GIFT!

WHEN YOU PURCHASE $30 OR MORE

Mf!l/i '
'S

SHOP NOW!

Rocueil Look Make up LookBook  DiiJe Shap lide-Oressing  Jelis Uoyages

wes

PlanetRetailll
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Social Media @

...or make use of already existing, free and honest feedback of countless
beauty blogs (and vlogs).

8, Lidl France
A 4January @

Testées et approuvées par les mamans blogueuses, les nouvelles couches "Toujours" ont également fait lunanimité auprés
des bébés grace a leur finesse et au systéme innovant Drylock. Normal, ne méritent-ils pas le meileur ?

See translation

PlanetRetailll
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Social Media

w

Companies can go even further and use these trusted bloggers as brand

ambassadors.
2= = T e e i\t~ O — =
[hzzrrtl“x ey , Fo = SR
\ - L-B- - uface" 1
' | v.——"' an pecome the \
AAA JRT | peauty o any -
s ‘ of a faceless s comP "
T el b '
¥ ¢
ML) '_ !
= (B ®
. v DI | I
.
Show Us Some Leg Facebook Contest
DuaneReadeTV - 13 videos 507 views
< 54 ®s 0
About Share Add to = il
Published on 18 Nov 2012
Enter the "Show Us Some Leg" contest by submiting original
photos of yourself or a family member wearing Duane Reade ™
brand hosiery!
L PlanetRetailll
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Social Media

36

hitge/ iUy HORrsAS
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Summary

(]
I I| Powering Retail Decisions



Summary

Implications

The Walgreens Alliance Boots Deal will significantly expand Walgreens’ geographical reach.

In HBC, the trend leads away from retailers names on private labels. The biggest players

only put them on core products to be perceived as experts.

If the pure existence of a product or retailer is not enough to “like” it the relevance and

value of the social media presence has to be extended!

On social media, retailers and manufacturers need to lose their faceless, impersonal image.

PlanetRetailll
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Denise Klug is an Associate Analyst in grocery based in Frankfurt. Denise specialises in the Dutch and German
grocery markets and health & beauty care. She is responsible for building and maintaining Planet Retail's
database. She writes articles and contributes to reports that deliver insight. Prior to joining Planet Retail,
Denise worked as a freelance journalist. She graduated as a foreign language correspondence clerk, focusing
on economics, and holds a Bachelor of Arts.
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